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CASE STUDY
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DIGITAL
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THE RESULTS

CUSTOM TARGETING STRATEGY ON THE POTENTIAL 
CUSTOMERS THEIR CLIENTS NEEDED.

HERE’S WHAT WE 
FOCUSED ON

LAUNCHED DIGITAL LEAD-GENERATION CAMPAIGNS
FOR 42 INDIVIDUAL CLIENTS.�

DEVELOPED CONSISTENT DIGITAL BRAND IMAGE TO 
USE IN COLLECTING LEADS ACROSS THEIR VARIOUS 
CLIENT CAMPAIGNS. 

�

�

How We Helped One Client 

INCREASE THEIR DIGITAL 
LEADS BY 5000% AND 
GROW THEIR BUSINESS

THE GOAL

����� LEADS INCREASE

������ COST PER LEAD

����� BOTTOM-OF-FUNNEL

LEADS PER MONTH 


