
THE GOAL
THE IMPACT

REDUCED COST PER LEAD

LAUNCHED PAY-PER-CLICK CAMPAIGNS FOR MORE 
THAN 40 INDIVIDUAL CONTINUING ED RESOURCES

IMPROVED THE EFFICIENCY OF THEIR CAMPAIGNS 
BY FOCUSING ON REDUCING CPC AND CPL

MANAGED A ROLLING LOCATION-BASED MODEL TO 
TARGET THE RIGHT AREA AT THE RIGHT TIME
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HERE’S WHAT WE 
FOCUSED ON:
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CASE STUDY
 � �� � ��� � � � � � � � � � � � � � �  ®

THE RESULTS

Online Continuing Ed
Provider RocketCert Cuts
Their Cost Per Lead By 31%
AND FINDS FAST GROWTH
THROUGH PARTNERSHIP WITH
GRAVITATIONAL MARKETING

®

FOR CONTINUING EDUCATION
CAMPAIGNS BY 31%

REDUCED COST PER CLICK

BY 35.5%

MORE THAN DOUBLED

THE CONVERSION RATE
ON THEIR ADS
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